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About Us

YNG Media is a boutique digital marketing agency that strives to create innovation, 
engagement and relevance for its client partners through emerging digital platforms - social, 
mobile and ecommerce. 

Offering services in the areas of strategy, design, marketing and development; YNG continues 
to work with brands that want solutions born from collaboration, research and creativity. 
With offices in Delhi and NCR, YNG Media finds itself working with brands and companies all 
over India.   We are a collective of passionate entrepreneurs that believe marketing and 
technology co-exist only to provide a balanced solution for the challenge at hand. 



Solutions

Paid Search (PPC)

• Pay Per Click Advertising

• Local Search

Mobile Development and 
Marketing

Development

• Content Management 
Solutions (CMS)

• E-Commerce Solutions

• Social CRM

• Web Based Applications

Social & Display Media

• Social Media Advertising

• Display Advertising

• Rich Media and Video 
Advertising

Search Engine Optimization 
(SEO) 

• Consulting Practice

• Link Building Services

• Content  and Copy Writing 

Conversion Optimization

• Landing Page Optimization

• Clickstream Analysis

• Funnel and Analytics

Online Branding and Reputation 
Management

• UI Design

• Website Design

• Marketing Collaterals

• Multimedia

Hosting and Delivery Solutions



Mobile – Privacy and Social Media

• Just as CAN-SPAM forever changed the email marketing industry, we’re 
due for some hefty regulation to be applied in the social media and mobile 
marketing space. 

• I will defend the industry since it’s incredibly young and truly a new 
frontier. 

• Tools and information have never been as available as they are today. 

• I believe responsible marketers are utilizing this information – not to spy 
on consumers – but to create personalized experiences for them.



How are people using social media on 
their mobile devices ?







Why do people need mobile social 
networks

Connect with friends, other people, places, 
news, moments in time

Social esteem
“Tandoori Chicken at the Rajinder ka dhabba – simply delicious”

The role of mobile social network in living 
room: something to do while watching TV



Privacy ?

• What information do you have to give up to 
participate in social media?

• Should I worry about how my information is 
being used?

• Are there any restrictions on what information 
companies can collect from Internet users or 
what they can do with it?

• Is there likely to be new privacy legislation?



Status Today

• Living in the world of social networking and 
mobile smartphones means trading away 
some of your personal information. 

• But assessing the price of admission to join 
the super-networked, digital class is not so 
simple; even experts on the issue admit that 
they don't have a full picture of the way 
personal information is collected and used on 
the Internet.



Social Media and Privacy

• The relationship between social media and privacy has long 
been a controversial one, but with recent privacy breaches, 
ever-changing privacy settings and an overall increase in the 
things we share in social media, there is now renewed 
attention to the troublesome topic. 

• With consumers becoming more and more concerned about 
protecting their privacy in the social media era, social 
networks must make privacy a priority in order to keep 
consumers as fans and followers.



Almost endless landscape of privacy 
pitfalls.

• Today's mobile phones collect an enormous amount of personal data --
from the user's email address to his or her location, contact list, calendar 
and even photos -- and tether it to a single unique device ID number. 

• One location-based photo-sharing app reportedly activated users' 
microphones to narrow down their location beyond what GPS data could 
provide. 

• There is as yet very little to protect the valuable data on these most 
personal of devices.



Privacy Policy

Verizon recently modified their privacy policies such that unless you opt-out, they will 
begin using information about websites you visit, what apps you use, your location, 
websites you visit and search terms you use in business and marketing reports. 

The information will also be shared with third parties and advertising partners:

Mobile Usage Information:
• Addresses of websites you visit when using our wireless service. These data strings 

(or URLs) may include search terms you have used
• Location of your device (“Location Information”)
• App and device feature usage

Consumer Information:
• Information about your use of Verizon products and services (such as data and 

calling features, device type, and amount of use)
• Demographic and interest categories provided to us by other companies, such as 

gender, age range, sports fan, frequent diner, or pet owner (“Demographics”)

Source: http://www.mobileprivacy.org/2011/10/verizon-makes-mobile-privacy-optional/



disclosure and transfer of personal 
information
Airtel’s Privacy Policy states that:

• Airtel may obtain your consent for sharing your personal information in several ways, such as 

– in writing, 

– online, through "click-through" agreements; 

– orally, including through interactive voice response; 

– or when your consent is part of the terms and conditions pursuant to which we provide 
you service. 

• May use the Personal information for internal assessments, measures, operations and 
related activities.

• At its discretion employ a third party agency to collect personal information on its behalf.

• They may transfer your personal information or other information collected, stored, 
processed by us to any other entity or organization located in India or outside India only in 
case it is necessary for providing services to you or if you have consented (at the time of 
collection of information) to the same. 

Source: http://www.airtel.in/wps/wcm/connect/airtel.in/airtel.in/home/Privacy+Policy/PG_Home_Privacypolicy_Disclosure_and_Transfer



Privacy Policy

• A developer survey conducted by 
the Future of Privacy Forum found 
that 60 percent of all mobile apps 
don't even have a privacy policy that 
would notify consumers which of 
their data the apps access. 

• A study by TrustE and Harris 
Interactive found that 95 percent of 
all apps lack a privacy policy.



"flexible enough to permit 
innovation."

• Ironically, unfettered access to hardware and data in smartphones has 
driven much of the innovation that has happened in the mobile arena. 

• A flashlight app must have access to the phone's flash to work. 

• Social networks need access to contact information to suggest friends for 
new users. 

• And apps like Yelp use location data to ensure users get relevant 
information.



Takeaway

• 3G and 4G will accelerate the usage of mobile social networks

• Mobile social media is already mainstream

• All mobile is going social

• As users become more educated and lawmakers are increasingly willing to 
regulate digital privacy, software companies big and small will be spurred 
to make the trade-off with users more transparent -- and possibly juicier. 

• Tech companies benefit from "your private data, so they're going to give 
you a good deal. In the future they may have to give you more value."



Open for Questions or thoughts, please feel 
free to share.


